The Seiyu Group ot a Glance I

Corporate Philosophy

As customers come first at Seiyu, the Group
adheres to three basic beliefs.

® @ © Respect for the Individual
Three Basic Beliefs ® @ O service to our Customers

® @ © strive for Excellence

The Seiyu Group in Figures

Netsales  2001. 2 1,0413 Retail Business Sales of 404 Stores
(Billions of yen) 2002, 2 1,075.4 (Year ended December 31, 2004)
2003. 2 1,105.9
2003.12 908.2 = ZOO‘Z .
200412 10315 ngeral merchandise
Others

Operating 2001, 2
income 2002. 2
(Billions of yen) 2003. 2
2003.12
2004.12

(Billions of yen)

Percentage of Retail Business Sales by Region

Number Of 2001. 2 312 (Year ended December 31, 2004) 0.4
stores 2002. 2 390
2003. 2 400 Hokkaido / Tohoku 141 1141
d Higashi-Kanto
2003.12 404 [ Nishi-Kanto Total
2004.12 404 Chubu 17.6  number of
Kansai / Tokai stores
Kyushu 74 404
Number of  2001. 2 32,162 [ Others !
employees 2002, 2 35,150
2003. 2 35,841 (%)
2003.12 35,526
2004.12 35,426

Notes: 1. Figures on this page for net sales and operating income are rounded down to the nearest hundred million yen.
2. Number of employees includes temporary and part-time employees.



404 Seiyu Group Stores in Japan
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Statements in this annual
SE IYU report with respect to
SEIYU |_wananw | Seiyu's plans, strategies and
LI V I N beliefs, as well as other
statements that are not
historical facts, are forward-
looking statements
Community-Style involving risks and
SEIYU SEIYU H uncertainties. Various
st P L . Shopplng Centers factors could cause actual
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