
Creating a fresh and attractive store environment, from store
signs and product displays to promotional materials

Starting in January 2003, Seiyu began working to introduce customers to the
new and different Seiyu by offering “everyday low price” products and an
enhanced level of services.
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Improving Store Operations

Welcomed with a smile by greeters
Greeters welcome customers to the store with

warm and friendly smiles. Seiyu places greeters in
all its stores in order to provide a higher level of
customer service. Greeters provide assistance to
customers with special needs, such as elderly or
disabled customers or those with young children,
while remaining vigilant to ensure satisfaction and
an enjoyable shopping experience for all customers.

Core tenant of  
the Mallage Saga shopping mall

The Saga Kose store aims to provide the
convenience of one-stop shopping for
customers’ daily needs, and create a pleasant
environment renowned for excellent service.

Product displays for 
easier selection

Narrowing the range of products
sold gives each product more shelf
space, thereby creating a store
environment that is more pleasing to
the eye and easier to shop in. 

Advertising a “Friendly Seiyu” with
flyers and posters

From January 1-7, 2003, Seiyu instituted a
“Resolutions for 2003” campaign using flyers and
promotional posters that featured the pictures of
store employees. The campaign served to promote
a vision of a new, friendlier Seiyu to customers while
motivating employees to work harder at their jobs. 

Introducing new POP displays and 
price boards

Seiyu has created new point of purchase (POP)
displays for bargain-priced products and buyer or
store manager specials, as well as ten new
seasonally-themed signs. In addition, the
introduction of large, easy-to-read price boards has
made shopping easier for customers.


